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?Chambre syndicale de la haute couture? ????????????????
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?Arker 1997 ; Kapferer and Bastien 2012 ; ?? ??????
? Craftsmanship and high quality ????????????
? Rarity and high price ?????
? Strong brand identity ???????????????????
? History and episode ????????







































































































































































PCDJ ? CEO ????????????????? ?Mr. Hanspeter
Kappeler? ??????????????????????????????
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??? ?????????? 8th Swiss-Japanese Roundtable
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